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Consumer Priorities Drove Fresh Department Sales Trends in 2009
Value, health and simple meal solutions topped priority (and grocery) lists

Shifts in the availability of fresh foods across retail channels spurred competitive promotional
strategies at supermarkets in 2009, according to recently-released fresh department studies by the
Perishables Group.
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In the produce, deli, bakery, meat and seafood departments, health remained a top priority for

12% consumers, as did stocking up on purchases when a good value was available. Consumers responded
: to aggressive promotions across departments, most notably in seafood, which posted 5.4% sales
I haven’t Watched it. growth year over year.
(Watch it here!
15% ) Performance trends within the fresh departments,which represent approximately 30% of total

supermarket sales, indicate pricing and assortment strategies will be largely determined by consumer
value propositions in 2010.

Promotions dictate purchase decisions

“Consumers have developed the habit of buying items primarily when they are on sale,” said
Perishables Group President and CEO, Bruce Axtman. “Retailers responded by offering deep
discounts to draw in consumers and build loyalty in the face of increasing competition from multiple
channels.”

The impact of promotions was especially apparent in the seafood department, which was one of two
fresh departments to increase both dollars and volume in 2009, after it declined the most in 2008.

Deep discounts in crustaceans, for example, drove fresh seafood performance in 2009, due much in
part to an over-abundance of lobster supply. Consumers were quick to buy lobster when the high-
end item was priced unusually low.

By comparison, deeper or more frequent promotions sometimes have a negative impact on dollar
growth, as seen in the deli department in 2009. Deli meat and cheese increased pounds sold but
declined in dollar sales due to more promotions year-over-year.
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Private label makes a name for itself across departments

The increased availability of private label products, coupled with consumers’ desire to purchase
products that offer low prices but high quality, spurred private label sales growth across fresh in
2009. Private label’s share of department sales increased in each fresh department by approximately
1% in 2009 compared to 2008. Though this can be troubling for manufacturers of national brands,
strategies such as bundling store

brands and private labels in Private Label Share of Fresh Department Dollar Sales
promotions can encourage trial of 2009 vs. 2008

private label items while not
cannibalizing sales of national brands.
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The bakery department had the
largest share of private label sales,
driven primarily by desserts. Desserts
led the department in both dollar and
volume growth in 2009, but also

Bakery Deli Seafood

fueled private label growth with
respective increases of 4.7 percent and 2009 W 2008
7.2 percent in private label dessert Source: Perishables Group FreshFacts® Powered by Nielsen

dollars and volume.

Consumers pay a premium for fresh, healthy fare

Though consumers were value-conscious last year, health remained a top priority. “Natural”
products gained popularity, with sales growing in all departments except meat, even posting 166%
growth in the bakery. Meantime, sales of organic products declined in the bakery, deli and seafood
departments.

The interest in health and increased distribution of ready-to-eat and fresh-cut produce helped fuel
produce department volume growth in 2009. Growth occurred in the prepared vegetable category
including beans, broccoli and cooking greens. Sales also increased in herbs as well as healthy snack
fruits such as prepared pineapple and grapefruit.

In the bakery department, healthy alternatives also fared well as sales of whole grain breads
increased 9.5%, and sales of gluten-free items saw a 604.2% dollar increase

Shoppers remain loyal to supermarkets for affordable, convenient meal solutions

The deli has emerged as a popular source for affordable and ready-to-eat meal solutions. As many
categories, brands and retailers struggled to post growth in 2009, deli maintained sales compared to
2008. Half of the deli department’s dollar and volume sales came from deli prepared foods, which
was the only deli super-category to increase dollar sales. Deli pizza showed the largest increase in
dollar growth, up 10% compared to 2008.

Despite lower average retail pricing, the meat and seafood departments were the only two to increase
both dollars and volume in 2009. Fully-cooked meat, which accounts for 6% of meat department
dollars, had the greatest dollar increase from the prior year, likely due to consumers seeking
restaurant-style meals they can prepare at home. Growth was driven primarily by fully-cooked
chicken, the largest category in fully-cooked meat. Fully-cooked chicken increased 3% in sales in
2009 compared to 2008.
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Comfort foods topped the list of popular fresh department items. With bacon appearing in
everything from ice cream to chocolate bars, its popularity fueled dollar growth of 4.1 percent and
volume growth of 7.5 percent in 2009. Consumers also indulged in desserts, but with restraint.
Cupcakes, individual desserts, and mini cookies were among the strongest sales drivers of bakery
desserts.

“After keeping tight budgets in 2008, it became clear in 2009 that consumers are now willing to
spend more for fresh food items if they perceive the value to be high,” Axtman said. “Though
supermarkets are facing increased competition from other retail channels, they can come out ahead if
they understand the balance between providing the appropriate assortment for their shopper
demographic, and driving sales through value rather than price.”



http://x.jango7.com/y.z?l=http%3A%2F%2Fwww.perishablesgroup.com%2Fdnn%2Fpgskins%2FHome%2Ftabid%2F4142%2FDefault.aspx&e=1915&j=228115215&t=h�


<<

  /ASCII85EncodePages false

  /AllowTransparency false

  /AutoPositionEPSFiles true

  /AutoRotatePages /None

  /Binding /Left

  /CalGrayProfile (Dot Gain 20%)

  /CalRGBProfile (sRGB IEC61966-2.1)

  /CalCMYKProfile (U.S. Web Coated \050SWOP\051 v2)

  /sRGBProfile (sRGB IEC61966-2.1)

  /CannotEmbedFontPolicy /Error

  /CompatibilityLevel 1.4

  /CompressObjects /Tags

  /CompressPages true

  /ConvertImagesToIndexed true

  /PassThroughJPEGImages true

  /CreateJobTicket false

  /DefaultRenderingIntent /Default

  /DetectBlends true

  /DetectCurves 0.0000

  /ColorConversionStrategy /CMYK

  /DoThumbnails false

  /EmbedAllFonts true

  /EmbedOpenType false

  /ParseICCProfilesInComments true

  /EmbedJobOptions true

  /DSCReportingLevel 0

  /EmitDSCWarnings false

  /EndPage -1

  /ImageMemory 1048576

  /LockDistillerParams false

  /MaxSubsetPct 100

  /Optimize true

  /OPM 1

  /ParseDSCComments true

  /ParseDSCCommentsForDocInfo true

  /PreserveCopyPage true

  /PreserveDICMYKValues true

  /PreserveEPSInfo true

  /PreserveFlatness true

  /PreserveHalftoneInfo false

  /PreserveOPIComments true

  /PreserveOverprintSettings true

  /StartPage 1

  /SubsetFonts true

  /TransferFunctionInfo /Apply

  /UCRandBGInfo /Preserve

  /UsePrologue false

  /ColorSettingsFile ()

  /AlwaysEmbed [ true

  ]

  /NeverEmbed [ true

  ]

  /AntiAliasColorImages false

  /CropColorImages true

  /ColorImageMinResolution 300

  /ColorImageMinResolutionPolicy /OK

  /DownsampleColorImages true

  /ColorImageDownsampleType /Bicubic

  /ColorImageResolution 300

  /ColorImageDepth -1

  /ColorImageMinDownsampleDepth 1

  /ColorImageDownsampleThreshold 1.50000

  /EncodeColorImages true

  /ColorImageFilter /DCTEncode

  /AutoFilterColorImages true

  /ColorImageAutoFilterStrategy /JPEG

  /ColorACSImageDict <<

    /QFactor 0.15

    /HSamples [1 1 1 1] /VSamples [1 1 1 1]

  >>

  /ColorImageDict <<

    /QFactor 0.15

    /HSamples [1 1 1 1] /VSamples [1 1 1 1]

  >>

  /JPEG2000ColorACSImageDict <<

    /TileWidth 256

    /TileHeight 256

    /Quality 30

  >>

  /JPEG2000ColorImageDict <<

    /TileWidth 256

    /TileHeight 256

    /Quality 30

  >>

  /AntiAliasGrayImages false

  /CropGrayImages true

  /GrayImageMinResolution 300

  /GrayImageMinResolutionPolicy /OK

  /DownsampleGrayImages true

  /GrayImageDownsampleType /Bicubic

  /GrayImageResolution 300

  /GrayImageDepth -1

  /GrayImageMinDownsampleDepth 2

  /GrayImageDownsampleThreshold 1.50000

  /EncodeGrayImages true

  /GrayImageFilter /DCTEncode

  /AutoFilterGrayImages true

  /GrayImageAutoFilterStrategy /JPEG

  /GrayACSImageDict <<

    /QFactor 0.15

    /HSamples [1 1 1 1] /VSamples [1 1 1 1]

  >>

  /GrayImageDict <<

    /QFactor 0.15

    /HSamples [1 1 1 1] /VSamples [1 1 1 1]

  >>

  /JPEG2000GrayACSImageDict <<

    /TileWidth 256

    /TileHeight 256

    /Quality 30

  >>

  /JPEG2000GrayImageDict <<

    /TileWidth 256

    /TileHeight 256

    /Quality 30

  >>

  /AntiAliasMonoImages false

  /CropMonoImages true

  /MonoImageMinResolution 1200

  /MonoImageMinResolutionPolicy /OK

  /DownsampleMonoImages true

  /MonoImageDownsampleType /Bicubic

  /MonoImageResolution 1200

  /MonoImageDepth -1

  /MonoImageDownsampleThreshold 1.50000

  /EncodeMonoImages true

  /MonoImageFilter /CCITTFaxEncode

  /MonoImageDict <<

    /K -1

  >>

  /AllowPSXObjects false

  /CheckCompliance [

    /None

  ]

  /PDFX1aCheck false

  /PDFX3Check false

  /PDFXCompliantPDFOnly false

  /PDFXNoTrimBoxError true

  /PDFXTrimBoxToMediaBoxOffset [

    0.00000

    0.00000

    0.00000

    0.00000

  ]

  /PDFXSetBleedBoxToMediaBox true

  /PDFXBleedBoxToTrimBoxOffset [

    0.00000

    0.00000

    0.00000

    0.00000

  ]

  /PDFXOutputIntentProfile ()

  /PDFXOutputConditionIdentifier ()

  /PDFXOutputCondition ()

  /PDFXRegistryName ()

  /PDFXTrapped /False



  /CreateJDFFile false

  /Description <<



    /BGR <>

    /CHS <FEFF4f7f75288fd94e9b8bbe5b9a521b5efa7684002000410064006f006200650020005000440046002065876863900275284e8e9ad88d2891cf76845370524d53705237300260a853ef4ee54f7f75280020004100630072006f0062006100740020548c002000410064006f00620065002000520065006100640065007200200035002e003000204ee553ca66f49ad87248672c676562535f00521b5efa768400200050004400460020658768633002>

    /CHT <FEFF4f7f752890194e9b8a2d7f6e5efa7acb7684002000410064006f006200650020005000440046002065874ef69069752865bc9ad854c18cea76845370524d5370523786557406300260a853ef4ee54f7f75280020004100630072006f0062006100740020548c002000410064006f00620065002000520065006100640065007200200035002e003000204ee553ca66f49ad87248672c4f86958b555f5df25efa7acb76840020005000440046002065874ef63002>

    /CZE <>

    /DAN <>

    /DEU <>

    /ESP <>

    /ETI <>

    /FRA <>

    /GRE <>



    /HRV (Za stvaranje Adobe PDF dokumenata najpogodnijih za visokokvalitetni ispis prije tiskanja koristite ove postavke.  Stvoreni PDF dokumenti mogu se otvoriti Acrobat i Adobe Reader 5.0 i kasnijim verzijama.)

    /HUN <>

    /ITA <>

    /JPN <FEFF9ad854c18cea306a30d730ea30d730ec30b951fa529b7528002000410064006f0062006500200050004400460020658766f8306e4f5c6210306b4f7f75283057307e305930023053306e8a2d5b9a30674f5c62103055308c305f0020005000440046002030d530a130a430eb306f3001004100630072006f0062006100740020304a30883073002000410064006f00620065002000520065006100640065007200200035002e003000204ee5964d3067958b304f30533068304c3067304d307e305930023053306e8a2d5b9a306b306f30d530a930f330c8306e57cb30818fbc307f304c5fc59808306730593002>

    /KOR <FEFFc7740020c124c815c7440020c0acc6a9d558c5ec0020ace0d488c9c80020c2dcd5d80020c778c1c4c5d00020ac00c7a50020c801d569d55c002000410064006f0062006500200050004400460020bb38c11cb97c0020c791c131d569b2c8b2e4002e0020c774b807ac8c0020c791c131b41c00200050004400460020bb38c11cb2940020004100630072006f0062006100740020bc0f002000410064006f00620065002000520065006100640065007200200035002e00300020c774c0c1c5d0c11c0020c5f40020c2180020c788c2b5b2c8b2e4002e>

    /LTH <>

    /LVI <>

    /NLD (Gebruik deze instellingen om Adobe PDF-documenten te maken die zijn geoptimaliseerd voor prepress-afdrukken van hoge kwaliteit. De gemaakte PDF-documenten kunnen worden geopend met Acrobat en Adobe Reader 5.0 en hoger.)

    /NOR <>

    /POL <>

    /PTB <>

    /RUM <>

    /RUS <>

    /SKY <>

    /SLV <>

    /SUO <>

    /SVE <>

    /TUR <>

    /UKR <>

    /ENU (Use these settings to create Adobe PDF documents best suited for high-quality prepress printing.  Created PDF documents can be opened with Acrobat and Adobe Reader 5.0 and later.)

  >>

  /Namespace [

    (Adobe)

    (Common)

    (1.0)

  ]

  /OtherNamespaces [

    <<

      /AsReaderSpreads false

      /CropImagesToFrames true

      /ErrorControl /WarnAndContinue

      /FlattenerIgnoreSpreadOverrides false

      /IncludeGuidesGrids false

      /IncludeNonPrinting false

      /IncludeSlug false

      /Namespace [

        (Adobe)

        (InDesign)

        (4.0)

      ]

      /OmitPlacedBitmaps false

      /OmitPlacedEPS false

      /OmitPlacedPDF false

      /SimulateOverprint /Legacy

    >>

    <<

      /AddBleedMarks false

      /AddColorBars false

      /AddCropMarks false

      /AddPageInfo false

      /AddRegMarks false

      /ConvertColors /ConvertToCMYK

      /DestinationProfileName ()

      /DestinationProfileSelector /DocumentCMYK

      /Downsample16BitImages true

      /FlattenerPreset <<

        /PresetSelector /MediumResolution

      >>

      /FormElements false

      /GenerateStructure false

      /IncludeBookmarks false

      /IncludeHyperlinks false

      /IncludeInteractive false

      /IncludeLayers false

      /IncludeProfiles false

      /MultimediaHandling /UseObjectSettings

      /Namespace [

        (Adobe)

        (CreativeSuite)

        (2.0)

      ]

      /PDFXOutputIntentProfileSelector /DocumentCMYK

      /PreserveEditing true

      /UntaggedCMYKHandling /LeaveUntagged

      /UntaggedRGBHandling /UseDocumentProfile

      /UseDocumentBleed false

    >>

  ]

>> setdistillerparams

<<

  /HWResolution [2400 2400]

  /PageSize [612.000 792.000]

>> setpagedevice



