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Crustaceans average
weekly dollar sales per
store by region
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SALES=REVIEW

Crustaceans

Impressive lobster sales push the entire

category higher.

HILE ITHAS BEEN WELL

DOCUMENTED that con-

sumers are eating out less

over the past year, they

want to replicate the res-
taurant experience when preparing meals
at home. During this period, lobster prices
fell to record lows amid bumper supply,
providing more opportunity for consumers
to purchase lobsters.

The crustaceans category, which exchudes
shrimp, posted the highest dollar sales
increase in the seafood department. Average
crustacean sales increased $147 (21.8%) per
store per week to 5826 during the 52-week
period ended Nov. 28. Crustaceans’ confri
bution to Iotal seafood department sales aver-
aged 13.6% during the time frame, an
increase from 11.7%
The crustaceans category encompasses the

the previous period.

subcategories of crab, crabmeat, lobster and
other crustaceans, which includes crawfish.
The crab subcategory represented the
largest portion of all dollar sales with 56.7%
share for this period. Lobster had the sec-
ond largest dollar share of 29.1% in the total
LS. Crabmeat held 12.8% of the category’s
dollar share while other crustaceans con-
tributed 1.4% to the category.

Crustacems’ dollar sales rose above aver-
age during the past year for traditional holi-
days, as well as the entire month of June and
the I'ourth of uly period. Crustaceans’ sales
spiked the first week of August, then again
during Labor Day weckend, concluding
with above-average sales for ths 52-aweek

BY KIM GAWRONSKI

period. January and October dollar sales for
the category were lower than average.

Lobster’s performance was most impressive
compared the other subeategories, with a
47.9% increase in dollars per store per week
compared to last year. Average weeldy perstore
dollar sales for lobster surpassed crab siles for
hoth New Year's and Valentine’s Day, with $937
and 5532 respectively; crah dollar slesfor those
two holidays were $921 and $476 per store per
week, respectively. The lolster subeategory also
had sales spikes in the month of March, where
the previous year's sales were flat for that period.
Crab weekly dollar sales were the highest dur-
ing the week of Jarmary 3, 2009, with $921 per
store, and increased overall 14.1% in dollars per
store per week. Crabmeat’s major dollar sales
peak was the week of Dec. 27, 2008, with $303
per store per week, an increase of 10.9%.

Crustaceans’ sales were greatest in the
Iast at S1HH per store per week, up 17.1%
compared to the previous 52-week period.
"The region outperformed the national aver-
age by $378. Crabmeat, lobster and crab
posted positive sales changes compared to
the previous year, up 193%, 19.2% and
139% respectively. Lobster had 47.8% of
the category dollar share in the Fast.
Owverall, crustaceans’ sales in the Last
accounted for 13.8% of all seafond sales, an
increase from last vear.

The South sold the next highest amount at
S79) per store per week, up 26.3% versus the
previous vear — the highest increase of all the
regions. The region posted sale increases m
all of the subcategories. Lobster had the most




significant growth, up 64.5% in dollars per
store per week. The erab, other crustaceans
and crabmeal subcategories also increased
dollar sales by 25.3%, 17.5% and 8.6%
respectively. Crustacean sales in the South
region accounted for 14.9% of total seafood
sales, an increase of 2.3 percentage points
over the previous year.

The West region sold crustaceans at an
average of $642 per store per weck, an
increase of 23.1% versus a year agp,
despite the fact that only two of the four
subcategories posted positive dollar sales,
Lobster led dollar growth i this region,
up 173.0%, followed by other crustaceans,
which increased 3.3% compared to last
year. Crabmeat and crab posted sales
decreases of 7.0% and 1.0% respectively.
Crab sales decrease had the kargest impact

This sales review is prvided by Chicago-based Perishables Craup, Ine., an

independent consulii
dlients i the frevh [t

on the region, as crab maintained 63.8%
of the category dollar share. The crus-
tacean (‘alcgtjr}"s total contribution to
department in the West region was 12.8%.

The Central region sold the least crus-
taceans with $335 per store per week, an
mmcrease of 14.0%. Lobster increased the
most, up 43.5%, and other crustaceans
increased 25.3%. Crabmeat and crab dol-
lar sales percentages mereased 6.8% and
5.9% respectively.

Although the crab subcategory had the
smallest dollar increase, the subcategory
had an important effect in the Central
region due to its higher category dollar
share of 66.1% m total. Total crustaceans’
sales in the Central region represented
100% of seafood sales, up one full per

centage point from last year, 0O
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thmugh Nevember 28, 2008, representing approximately 62% of national
fim foeused on imnovation and craoting value for  supermarket ACY share For more information, contaet Perishables Group's
industry. Reported results are for December 6, 2008, Kelli Backel at 773-929-7013 or KelliB@peri shablesg moup.con.
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